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were exposed to the higher like count were more likely to conform than those who were exposed

to the lower like count. This would imply that people are more willing to follow social media

trends that gain a significant amount of attention from others, as opposed to trends that do not

gain as much attention.





HOW ATTENTION AND VIRALITY IMPACT CONFORMITY

5

particular, breast implants are known to have resulted in Breast Implant Illness (BII) where

patients have reported experiencing symptoms like “fatigue, joint pain, brain fog, and rash.”

Since researchers are only recently looking into BII, it is not yet considered to be an official

medical diagnosis (Breast Implant Illness (BII): What It Is, Symptoms & Treatment, n.d.). This

makes it difficult to find the best possible treatment for BII, because of how new the problem is.

This study aims to look at how the need for attention influences conformity on social

media. Conforming, in this study, would be defined as changing one’s own behaviors, beliefs, or

attitudes to match social norms (Kashmir, 2023). A major influence on one's behavior, as

mentioned above, is the prevalence of social norms created on social media.

These social norms influence individuals to conform to gain attention.

The Influence of Social Norms on Social Media

According to a study conducted by Masur and colleagues (Masur et al., 2021) social norms

are defined as unspoken rules and standards that are well known by members of society “that

guide and/or constrain social behavior without the force of the law.” The study also looked at

the idea of perceived social norms and how these perceptions can leave individuals with certain

expectations of how they should conform to society (Masur et al., 2021). For example, the

perceived social norm that attractiveness is defined by having an hourglass shape has influenced

the development of eating disorders in men and women to look how they believe society wants

them to look (Eating Disorders: Cultural and Social Factors, 2022). A study by Lenny

Vartanian and Meghan Hopkins focused on identifying possible reasons for why people

internalize societal standards and found that conformity was positively associated with this

internalization. The study also mentioned that exposure to social media is what helped develop
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Summary and Hypotheses

To summarize, this study will be looking at how social media influences one’s need to

conform based on high viral status and one’s own need for attention. To do this, participants will

be administered a questionnaire via snowball sampling. They will then gain access to a social

media post of novel beverages with either a high or low like count to assess how likely

participants are to conform to trends on social media. It is hypothesized that those who are

higher on the need for attention will be more likely to conform to social norms on social media

in order to gain attention through likes, comments and
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strong need to be around people who are impressed with what I am like and what I do.” In this

study, Cronbach’s Alpha Coefficient was 0.88.

Levels of Introversion and Extraversion

Levels of introversion and extroversion were assessed using the

Introversion-Extroversion Scale (IES) (Whitman, 1929). This scale was reported as being

reliable in assessing human temperament as it relates to levels of introversion and extroversion.

Using a 6-point Likert scale (0= does not apply, 5= almost always), participants indicated the

extent to which they agreed with 12 statements such as, “I avoid exaggeration when sharing

personal experiences.” In this study, the Introversion Cronbach’s Alpha Coefficient was 0.52.

The Extraversion Cronbach’s Alpha Coefficient was 0.58.

Procedures

Participants clicked the link to the survey and were taken to the consent form.

Participants then had to indicate their willingness to participate by clicking “Yes, I agree to

participate.” After agreeing to participate in the survey, the participants were then randomly

assigned to one of two conditions with different ads for frozen beverages ostensibly from

Starbucks. The ads had either a high like count (HL) of 12,493 or low like count (LL) of 1,560.

The survey was completed in the following order: (i) Demographics; (ii) the manipulation check

to ensure that they paid attention to the like count; (iii) Measures of Conformity (MC1; (iv) IOS

(Hill, 2015),; (v); (vi) IES (; (vii) HSNS (Stone and
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Discussion

Summary of Findings

The current study tested the hypothesis that high viral status and need for attention

influences how likely one is to conform to social media trends. Results failed to fully support

our hypothesis, in that need for attention did not have any effect on conformity. However, high

virality did have a significant main effect on conformity. Results also found no significant

interaction between need for attention and viral status. These findings suggest that need for

attention has no influence on conformity, but high virality does.

Prior Research

Our results are consistent with research findings that high virality influences conformity.

However, they are inconsistent with research findings that need for attention influences

conformity. Our results on virality and conformity extend and replicate prior work by Yoo

(2014), who found that posts with more likes and reshares were more likely to continue getting

reposted. He also found that people were more likely to partake in social media trends that

received more likes and reshares. Although our research showed that need for attention does not

impact conformity, it support the idea that people are susceptible to social influence on social

media.

Limitations

This study does have its limitations. =рհ
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within a short time frame. As a result, the study had a relatively homogenous sample in terms of

limiting our demographics to others who are

to
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Latinx

/H ispanic

(% yes)

8.5 9.3 .

877

9.0

Memb

er of Trans

Community

(% yes)

4.2 6.7 .

559

5.7%

Gende

r Identity

● Man

● Wom

an

Man =

21.3

Man = 22.7

Woman =

74.7

.

947

Man = 22.1

Woman = 75.6

Characterist

ics

Group 1 HL Group 2 LL Signif

ic

ance

Total Sample

Age M = 22.31

SD =7.695

M = 24.56

SD = 10.30

� =

SD =





HOW ATTENTION AND VIRALITY IMPACT CONFORMITY

22

● Nativ

e

Amer

ica

n/Ala

ska

Nativ

e

● Bi-M

ulti-

Racia

l

● Write

in

your

race

(other)

● Non-

Bin

ary

Woman =

72.3

Non-Binary =

6.4

Non-Binary =

2.7
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Note: HL (High Like Count). LL (Low Like Count).
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Graph 1

Impact of Need for Attention and Viral Status on Conformity

Note: NFA (Need for Attention).

Table 2

Correlation Between Variables

Introvers

ion

Extrover

sion

IOS HSNS Conform

ity

Introvers

ion

Extrover

sion

r = -.43**,

p < .05

IOS r = -.18,

p > .05

r = .44**,

p < .05

HSNS r = -.08,

p > .05

r = .46**,

p < .05

r = .40**,

p < .05

Conform

ity

r = -.11,

p > .05

r = .09,

p > .05

r = .07,

p > .05

r = -.08,

p > .05

Note: ** Correlation is significant at the 0.01 level (1-tailed). IOS (Interpersonal Orientation

Scale). HSNS (Hypersensitive Narcissism Scale).




